
The Department of Communica-

tion has officially moved… tem-

porarily.  Originally located in 

Room 209 of Nethery Hall, the 

Department is now just down 

the hall, in Room 203; previously 

the Writing Center.  It seemed 

the packing was never-ending, 

the boxes sky-high, but we made 

it.  And we will do our best to 

accommodate you in our new 

space. 

The move is part of the Great 

Andrews Campout—the reloca-

tion of various offices during the 

construction of Buller Hall and 

renovation of Nethery Hall.   

The Department is scheduled to 

move, once more, to an undeter-

mined location come May 2011, 

and lastly move back ―home‖ to 

a remodeled Room 209 by  

August 2011.  

For those still in need of pre-

writing, editing and revising assis-

tance, visit the Writing Center, 

now stationed in the basement 

of the James White Library, 

Room 133, behind the periodical 

stacks.   

 

 

 

 

 

 

 

 

After 1 ½ years at Andrews, 

Megan thought she wanted to be 

a lawyer.  But she eventually 

gravitated toward the Depart-

ment of Communication—even 

then, having doubts.  ―I felt like 

‗Communications‘ was too 

broad,‖ she said, ―but I found I 

really liked the Public Relations 

side of Communication.   

As a Junior Public Relations ma-

jor, Megan, along with her 

brother, Tyler, owns her own 

construction and painting com-

pany, GMT, which stands for 

―God, Megan, Tyler‖. The com-

pany is based out of Massachu-

setts and is still new; only estab-

lished in Summer 2010.  She 

started the business as a way to 

earn income and provide mone-

tary support for her and Tyler‘s 

education. 

―My Dad owns a similar busi-

ness,‖ she says, ―which he also 

started in college. My Dad is 

definitely my motivator.  It is a 

bonding experience for us.‖  But 

working with family is not always 

easy.  Megan notes, ―You defi-

nitely have to have good commu-

nication skills (cont. on page 3)...  
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Delyse Steyn, 

Chair of the  

Department of 

Communication  

Campbell Passing a Shock 

Message from  

the Chair 

complained of stomach and 

chest pains and had called for 

help to his Garland apartment. 

Andrews University Public 

Safety, an ambulance, and local 

law enforcement reacted to 

the call. Campbell was pro-

nounced dead on scene.  It 

was later determined he had 

died of natural causes.  

A Celebration Service for 

Andrew Anthony 

Campbell, 32, 

graduated from the 

Department of 

Communication 

with a Masters in 

Communication 

Interdisciplinary 

Studies in May 

2010.  But the 

night of August 31, 

2010, Campbell 

Campbell was held September 

13 in Ontario, Canada and a 

Memorial Service held on Sep-

tember 18 in the Seminary 

Chapel on the campus of An-

drews University.  Our condo-

lences go out to the family of 

Andrew Campbell.  He is 

dearly missed. 

Andrew 

Campbell,  

2010 Comm 

Grad 

 

 

Bright moonlight beamed into 

my room and reminded me 

of the spiritual festival, Rama-

dan, Islam's holy month that 

is currently being hon-

ored.  Ramadan is about the 

calendar and the clock.  Early 

August, the world's largest 

clock began ticking in 

Mecca.  It took about 90 

million pieces of colored glass 

mosaic to cover its 

tower.  Green and white 

lights flash five times daily to 

remind Muslims to pray.  This 

reflects the Islamic worldview 

of imperialism that Islam must 

eventually dominate the en-

tire world.  This has been 

commanded by the Koran 

and Muhammad.  For those 

who are no in Mecca, there 

are cell phone apps, like iP-

ray, which beeps at prayer 

times. 

There are other apps that 

support the ancient traditions 

of Islam in a high-tech 

way.  'Find Mecca' (all need to 

face Mecca when they pray) 

and 'mosque finder' help Mus-

lim travelers in unfamiliar 

cities to find the nearest 

place to pray.  There are 

other religions that have gone 

high-tech as well.  The objec-

tive is to help Muslims be-

come more fervent and to 

live a more observant life. 

1 Chronicles 22 reports on 

King David's enthusiasm to 

build a temple that would 

truly be representative of his 

worldview in which God was 

the center.  He stockpiled the 

following: 3,775 tons of gold, 

37,750 tons of silver, tons of 

bronze and iron, and charged 

his son Solomon to do the 

job that God had given him 

to do.  David's enthusiasm 

was a reflection of his great 

love for the God who had 

chosen him, forgiven and 

redeemed him. 

The Biblical worldview does 

not advocate imperialism, but 

rather a missionary zeal.  E.G. 

White reflects on commun-

ion with God as the highest 

education: "Whatever line of 

investigation we pursue, with 

a sincere purpose to arrive at 

truth, we are brought in 

touch with the unseen, 

mighty Intelligence that is 

working in and through 

all.  The mind of man is 

p. 14).  Do we need apps to 

remind us to stay in 

touch?  Is it only about calen-

dars and the biggest clock in 

the world?  Or is it about the 

Light of the World that we 

reflect as missionaries with a 

message of good news, all 

day, everyday? 

This new year, have you dedi-

cated your whole being to 

your Creator?  Education is 

about the restoration of the 

image of God in man.  It is 

about redemption and how 

we are special to God who 

sent His Son to redeem 

us.  He made us and He will 

remake us.  Communion with 

Him is the most important 

communication activity that 

we will study about and learn 

to value. 

A N D R E W S . C O M M  
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If you would like be involved in 

the production of Envision 

magazine, contact Debbie Mi-

chel, Editor-in-Chief, at 

dmichel@andrews.edu or 

Glenn Roper, Managing Editor, 

at roperg@andrews.edu. 

Join the Facebook page and 

follow Envision on Twitter for 

updates and a heads up on 

future events: 

www.facebook.com/

envisionmagazine  

www.twitter.com/envisionmag 

 

 

The Envision magazine team is 

set to reveal Issue 2 in just two 

weeks! To celebrate its comple-

tion, there will be a Launch 

Party on Wednesday, February 2 

from 4:00 p.m. - 6:00 p.m. in 

Chan Shun Hall.  All are wel-

come.  Come and get a sneak 

peak of the new issue, talk to 

the editors, and volunteer for 

future issues.  Refreshments will 

be served. 

The magazine will officially hit 

stands on Thursday, February 3.  

Cost is $3.50 per magazine.  It 

will be available for purchase 

from the Bookstore, C-store, 

and Apple Valley. 

Envision Launch Party 

Broadcast worldwide and online, Gain 

television exposure… 

 

Scriptural Pursuit 
*Needs volunteers in various areas of production.  Meets 

every Thursday, January 27– March 10, March 24-April 21.  

To volunteer, contact Dr. Ponniah at mel-

chip@andrews.edu. 

 

Sabbath School University 
*Needs on-camera talent.  Meets February 9-11 & Febru-

ary 13-14.  To volunteer, contact Elroy Byam at 

byam@andrews.edu.  Visit www.sabbathschoolu.org to en-

joy the most recent shows. 

Television Ministry 
Opportunities 

Envision-sponsored  

Assembly Series in 

November 2010 

PR Major, cont. 
(cont. from page 1) when working with family.  Just because 

you‘re family doesn‘t mean you can yell at each other across the 

room; so I have to remember that within the context, they are 

co-workers and not family.  I‘ve learned to just send e-mails if I 

get frustrated.‖ 

Megan‘s PR major has assisted in making GMT known.  They 

have already been able to collect a large number of potential 

contractors through their phone calls, brochures, and business 

cards.  ―It‘s a lot of work to get your name out there,‖ she says, 

―but many people have called back saying they love our 

work.  The value of networking is huge and persistence is key in 

maintaining contacts.‖  She enjoys managing her own business 

because she enjoys working for herself.  ―I can motivate myself,‖ 

she says, ―that way there is never anyone on my back about 

getting something done.‖ 

Megan also serves as a Reader and Office Assistant in the De-

partment and assists in our television ministries.  We are happy 

to have her as a shining example of initiative and leadership. 
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―COMMUNICATING FOR COMMUNITY‖ 

  * JOIN US THIS SUMMER ! 


