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MISSION

The Department of Management, Marketing,
and |nformation Systems of the School of
Business prepares students for the challenge of
working with peoplein for-profit and
not-for-profit organizations, serving world-wide
within the Seventh-day Adventist Church
organization and in small business operations and
large corporations.

Intdlectual, spiritua, physical, and socia
development, built on a solid foundation of ethics
and crosscultural undergtanding, isthe goal of the
educational endeavors of the department.

MANAGEMENT
Management is a broad-based discipline. The

faculty offers courses for sudentswho desire
either a specific business emphasiswithin
management or a general business degree. Most
management graduates enter into an internship or
training program where they can integrate their
general business skillswith specific job
responghilities.

All management majors must obtaina C
(2.00) minimum gradein ACCT121,122 andaC
(2.00) minimum gradein BSAD355.

Major in Management (BBA)

General Option
Required coursesfor major—15
BSAD330, 345, 384, 436, 467

Elective major courses
Major Group A electives—6
Two business electives not previoudy
applied from ACCT, ECON, FNCE, INFS
or MKTG.
Major Group B electives—6
Two BSAD courses not previoudy applied.
BBA core—39
BBA cognates—6
General Education requirements—46
General electives—6
(Must be taken outside the School of
Business)
Total creditsfor the BBA degree—124

Since management isa broad field, variation is
alowed in academic programs. Management
majorsare urged to focus their coursework in an
area of concentration. Emphases availablein the
department are Long-Term Care Management,
and Entrepreneuring. Also availableisadouble
degree (BA/BBA) in International
Business and Language.

BBA in Management

Long-Term Care Emphasis
Required coursesfor major—15
BSAD335, 360, 384, 466, 487
Elective major cour ses:
Major Group A electives—10
ACCT330, NRSG216, SOCI410
Major Group B elective—3
An appropriate e ective approved by advisor.
BBA core—39
BBA cognates—6
General Education requirements—46
General electives—5
(Must be taken outside the School of
Business)
Total creditsfor the BBA degree—124

The degree listed above is specifically designed
to furnish skillsin the domain of practice
essential for taking the NAB (National
Association of Boards of Examinersfor Nursing
Home

Adminigtrators) licensure examination.

BBA Iin Management
Entrepreneuring Emphasis
Required coursesfor major—15
BSAD330, 345,384, 436, 467
Elective major courses—12
Major Group A electives (6-12 credits)
ACCT330, MKTG320, 368, 375, 450, 456
Major Group B electives (0-6 credits)
BSAD210, 342, 450, 487
BBA core—39
BBA cognates—6
General Education requirements—46
General electives—6
(Must be taken outside the School of
Business)
Total creditsfor the BBA degree—124

MARKETING

While course work in the marketing functional
areas forms the core of academic preparation for
careersin marketing, other business courses and
coursework in behavioral science,
communications, mathematics, and information
science, contribute to the well-rounded
perspective needed by marketing managers.

All marketing majors must obtain a C (2.00)

minimum gradein ACCT121, 122 andaC
(2.00) minimum gradein MKTG310.

Major in Marketing (BBA)
Required coursesin major—12
MKTG320, 368, 440, 456
Elective major courses
Major Group A electives—12
Choose 4 courses from the following:
MKTG375, 435, 444, 450, 465;
BSAD330, 487
Major Group B elective—3
One appropriate upper divison eective
approved by advisor.
BBA core—39
BBA cognates—6
General Education requirements—46
General electives—6
(Must be taken outside the School of
Business)
Total creditsfor the BBA degree—124

Minor in Marketing
Required courses—12
MKTG310, 320, 368, 456
Minor electives—9
Choose 3 courses from the following:
MKTG375, 435, 440, 444, 450, 465;
BSAD330
Total creditsfor the minor—21

BBA/BA in International

Business and L anguage

This program prepares students for
international careerswith business and language
skills, providing practical, on-site, work
experience and an academic background in
international affairs. Students receive two
separate but integrated degrees: a Bachelor of
Business Administration with amajor in
management and a Bachelor of Artsin language
for international trade. See p. 99 under
International Language Studiesfor afull
description.

General Education

Requirements—46
(see p. 27—BBA General Ed requirements)

Specialized Studiesin
Language—27
French requiresaminimum of 27 credits
including FREN420 or 430, 468, 480, and 3
credits of an elective course at the 400 level.
All mgjorsare required to attend a full
academic year at the Centre universitaire et
pedagogique du Saleve, Collonges, France.

Spanish requiresaminimum of 27 credits
including SPAN420, 426 or 436, 468 and 3
credits of an elective course at the 400 level.

All mgjorsare required to attend a full
academic year at Colegio Adventista de
Sagunto, Spain, or Universidad Adventista del
Plata, Argentina.

Business Core and Business M ajor

with Cognates 72
Business core—39

(Seep. 160)
Business major—27

Required major courses-15

BSAD330, 345, 384, 450, 467



Group A--3

Choose one of the following:

FNCE426, ECON427, 454

Group B-9

MKTG465, MDLG490, 495
Cognates—6

MATH182, STAT285

Total creditsfor the BBA/BA—145

BBA/BA in Music

This program prepares students for pursuing
career options, which combine the skillsand
creativity of businessand the musical arts. Upon
completion of thisfive-year program students
recelve two separate but integrated degrees. a
Bachelor of Business Administration with a
major to be chosen from among BBA majors
listed in the School of Business Bulletin in
consultation with a Department of Music advisor,
and aBachelor of Artsin Music. Notethat in
order to receive the BA in Music studentsin this
program must take additional general education
course work as described below:

General Education Requirements-46
Religion—12
Take RELT100 and either RELT340 or 390
Plus 2 courses chosen from RELB210, 225,
RELT250 or RELP400.
Artsand Humanities-6
HIST118
Sdect 1 from thefollowing: ENGL 255,
MUHL214, ARTH220, PHIL224
Physical/Natural Science-6
IDSC321, 322
Social Science-6
PSY C101, SOCI119
Language and Communications-8
ENGL115, 215, COMM104
Mathematics—3
MATH165
Wellness-3
HLED130
2 activity courses
Service-2+
BHSC100 (plus fieldwork)

Note: In order to receive the BA in Music
studentsin this program must take the following
additional credits of General Education course
work:

Additional General Education

Requirements-15
Artsand Humanities-5
HIST117, IDSC211
Physical/Natural Science-3
Choose 1 of the following: PHY S110,
BIOL 208, BIOL 330, PHY $405, CHEM110
Social Science-3
Choose 1 of the following: BHSC220,
BHSC235, IDSC237
L anguage/Communication—4
Intermediate language

Bachelor of Artsin

Music—min. 41
MUCT101, 102, 131, 132, 201, 202, 231,
232; MUHL 458, 459, 468, 469; MURE420;
minimum 8 credits of applied music which
includes arecital or project; 4 credits of
ensemble; 2 credits of electives.

Business Core and Business M ajor

with Cognates 72

Business Core-39
ACCT121, 122, BSAD341, 355, 365, 475,
494; ECON225, 226, FNCE387, INFSL110,
215, MKTG310.

Business M ajor—27
To be chosen from among BBA majorslisted
in the School of Business Bulletin in
consultation with a Department of Music
advisor. These majorsinclude: accounting,
economics, finance, information systems,
management and marketing.

Cognates—-6
MATH182, STAT285
Total creditsfor the BBA/BA—min. 174

INFORMATION SYSTEMS

The Information Systems major is designed to
produce graduates equipped with the ability to
integrate information systems into the business
environment, to explore methods of leveraging
bus ness functions through information systems,
and to function in entry level information systems
positions with a basisfor continued career
growth. The curriculum reflectsinput from both
industry and universities and responds to industry
requests for increased emphasisin technical
orientation and improved skills for managersin
strategic uses of information systems.

All Information Systems majors must obtain a
“ C+" averagein magjor and core courses. In
addition, no grade below a“ C-* isallowed
within the major, core courses, and major
cognates.

Major in Information
Systems (BBA)

Required major cour ses—24-27
INFS226, 235, 310, 318, 428, 437, 447,
CPTR125 (if needed), 151

Elective major courses—3
INFSA57 or 467

BBA core—39

BBA cognates—6

General Education requirements—46

General electives—3-6
(Must be taken outside the School of
Business)

Total creditsfor BBA degree—124

Courses

Seeinside front cover for symbol code.

(Credits)

BUSINESSADMINISTRATION

BSAD104 3)
Introduction to Business

The nature of the American business system,
including the role of businessin society,
examination of the functions of a business
enterprise, contemporary problems, and future
challenges. Career decision making in terms of
business careers. Does not apply towards
management major during junior and senior
years.

BSAD210 3)
Small Business Management

A practical course on the principles and problems
of organizing and operating a small business.
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Topicsinclude a procedural system for
establishing a new business, providing physical
facilities, financing, organizing, and management
of the small business. Does not apply towardsa
management major during junior and senior

years. pring

BSAD330

Entrepreneuring

A systematic study of entrepreneuring, with an
emphasis on contemporary trends. The creation,
assessment, development, and operation of new
and emerging ventures. Entrepreneurial
assessments are done to determine the possibility
of success for each student. Studentslearn how to
write business plans and how to start their own

company. Spring

®

BSAD335

(was BSADA431)

Perspectivesin Health-Care Delivery

An overview of how health-careisddlivered in
the U.S,, including organizational aspects of
health-care ddlivery, managed care, financing of
services, the government'srolein health care,
current direction, and emerging trends.

®

BSAD341 3)
BusinessLaw |

Introduction to general principles of law and its
interpretation including limited coverage of
businesstorts and crimes, aswell as coverage of
contract and saleslaw, property law, agency, and
commercial paper.

BSAD342 3)
BusinessLaw |

Extensive coverage of debtor-creditor relations
including secured transactions and bankruptcy;
business organization, including partnership and
corporate law; consumer and environmental
protection, employment law and insurance, estate
planning and international law. Prerequisite:
BSAD341. Spring

BSAD345

Business and Society

A study of how business operates within the
political, legal, and social environment, its
relationship to government agencies and
government controls, and how businessrelatesits
activitiesto various social problems. Ethical
considerations of business decisions asrelated to
this environment. Fall

®

BSAD350 3)
Quality Management

Major aspectsinclude management attitudes and
management of the work force, customer
expectations, organizational structure, product
design and manufacture, purchasing and
inventory control, and service provision.
Assumes a background in management,
marketing, personnel, and purchasing theory.

BSAD355 3)
Management and Organization

Introduces concepts of effective management in
organizational settings. Primary emphases
include the organizational processes necessary for
organizational effectiveness (planning,
organizing, leading, and controlling), the nature
of individual and group behavior, and the role of
management in facilitating a mutually satisfying
fit between employee needs and organizational
requirements.
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BSAD360

(was BSAD460)

Management of Long-Term Care Facilities
A study of long-term care services and
management of long-term care facilities.
Prerequisites: BSAD335, 355.

®

BSAD365

(was BSAD265)

International Environment of Business

A survey of theworld environment in which
international businessis conducted, including
both economic rel ations among nations and
environmental factorsthat affect business
operations within different nations. Topics
include international trade and trade restrictions,
the balance of payments, the international
monetary systems, and the multinational
corporation.

®

BSAD384 ®3)
Human Resource Management

A survey of the objectives and issues associated
with personnel management in organizations.
Topicsinclude studiesin human resources
planning and forecasting, job analysisand
evaluation, personne recruitment, selection and
assessment, training and devel opment,
performance evaluation, compensation and
benefits, grievance procedures and disciplinary
actions. Prerequisite: BSAD355. Spring

BSAD397

(was BSAD297)
Topicsin
Intensve sudy of sdlected topics of current interest
in the sub-discipline area noted and not ordinarily
covered in depth in other courses Repeatablein
different topicswith approval of department.
Prerequisite: Permission of indructor.

13

BSAD436

Motivation and Work Behavior

Advanced topics dealing with individual and
organizational factors affecting employee motiv
ation, performance, and satisfaction. Areas may
include thework climate, organizational
attachment, job design, goal-setting, group
dynamics, and reward systems. Cases and
projects. Prerequisite: BSAD355. Spring

®

BSAD450

Multicultural Business Relations

A sudy of globalization and the increasing ethnic
and cultural diversity in the workplace that requires
managers to become more aware of and sengtive to
therole of culturein busnessreations
Communication, negotiation, principles and practices
of management in a cross-cultural context isthe
focusof sudy. Fall

®

BSAD466

Practice Skillsfor theLong-Term Care
Administrator

The main objectiveisto prepare sudents for the
national and state licensure examinations.
Emphasizes the domains of practice not receiving
enough coveragein other courses, such as
patient-care management, physical-resource
management, and life safety code. Prerequisite:
BSAD360.

®

BSAD467 3)
International Management

Among the subjects considered are the decision
process in making investments abroad,

relationships with host governments, and
organizational and operating problems of the
multinational corporation including setting
srategic goals, personnel management, planning,
communication, and control. Assumesa
background in management and in the
international environment of business. Fall

BSADA475

Operations Management

Analysis of problems and issues faced by
production/operations managersin
manufacturing and service industries. Concepts
and techniques include operations scheduling,
quality control, plant layout, facility location,
line balancing, queues, production and inventory
contrals, forecasting and linear programming.
Prerequisite: STAT285.

®

BSADA487 3)
Internshipin

A program of business experience. Student must
be a Junior and have at least a B- cumulative
GPA. For each hour of credit 50 hours of work
experienceisrequired. Full arrangementsfor a
structured program must be madein

advance. Graded S/U.

BSAD494

Business Strategy and Decisions

Thegoa of thisinterdisciplinary courseisto
enable sudents to develop and/or fine tune skills
in the analysis of strategic and organi zational
problems and issues. Assumes the sudent has
completed all BBA core requirementsor is
currently enrolled in the remainder.

®

BSAD497
Advanced Topicsin
Topicsof current interest in the sub-discipline
area noted not ordinarily covered in depth in
other courses. Repeatablein different topicswith
the approval of the department. Permission of the
ingtructor required.

13

BSAD498

Independent Readings/Study in
Directed study or readings under the guidance of
theingtructor. Oral and reading reports may be
required. Graded S'U. Permission of the dean
required. Prerequisite: previous upper-divison
work in the discipline; minimum cumulative
GPA of 2.75 and minimum GPA of 3.00 in
business subjects.

(13

BSAD499

Independent Research in
Study under the supervision of theinstructor.
Permission of the dean required. Prerequisites:
previous upper divison work in the discipline;
minimum cumulative GPA of 2.75 and a
minimum GPA of 3.00 in business subjects.

13

BSAD500 2
Survey of Management

Introduces concepts of effective management in
organizational settings, and a general survey of
the major marketing methods, ingtitutions and
practices. Not available for MBA program.

BSAD515 3)
Organizational Behavior

Application of behavioral sciencesto managem-
ent. The examination of contemporary theories
and principles of human behavior. Topicsinclude
perception, personality, attitudes, motivation,

leadership, decision making, communication,
group processes, diversity, organizational change,
sef-awareness, and stress management.
Prerequisite: BSAD355.

BSAD520

International Business Environment

A study of how wider economic influences,
particularly macroeconomic policies and
international economic activities, affect firms.
Review of economic measurements, smple
closed economy models, fiscal and monetary
policy in different countries, and analytical tools.
Application for corporation management for
policy making and responses to foreign shocks.
Prerequisite: ECON225. Spring

®

BSAD530 3)
Management of Not-for-Profit Organizations

| ssues facing managersin third-sector
organizations. Studies of the misson and
objectives pursued, strategic leadership and board
composition, organizational structure and
operation, marketing and fund-raising, financial
management, training and motivation of
volunteers, assessment of stakeholder satisfaction
and overall operating effectiveness. A major field
project isrequired. Prerequisite: BSAD355 or
500.

BSAD531

Health-Care Déelivery in the U.S.

Financing mechanisms, delivery organizations,
and payment systemsfor health-care servicesin
the U. S. Exploresthe historical devel opment,
current trends, and future directions. Another
approved course may be substituted if the student
has already completed BSAD335 with a grade of
B or better.

®

BSAD532

Health-Care Policy and Management
Surveys current problems, policies, and
management issuesin health-care reform.
Prerequisite: BSAD531.

®

BSAD535

(was BSAD533)

Health-Care I nstitutional Management

A study of health-care ingtitutions, with special
emphasis on the management of a community
hospital. Prerequisites BSAD531; BSAD355 or
515.

®

BSAD545

International Management
Understanding the global enterprise and how
management concepts, prindiples, and practice
transcend national boundaries Focus on global
drategies the importance of cultural differencesto
organizational effectiveness management of people
ininternational organizations, personnd sdection
and repatriation, political risks, ethicsand socia
responghility. Prerequiste BSAD355.

®

BSAD556

Topicsin Business Administration
Topicsof current interest in the management area
not ordinarily covered in-depth in regular
courses. Repeatable to 15 credits.

13

BSAD560 3)
Intercultural Business Relations

The process of globalization demands culturally
aware managers, both in the domestic and the
international market. This course studiestherole



of culturein business, aimsto develop skillsin
cross-cultural communication and negotiations;
and prepares the student for theincreasing
cultural diversity in the workplace.

BSAD620

(was BSADE88)

Ethics, Service & Society

An exploration of the interrelationship among
business, government and society. Stakeholder
management, the analysis of the legal and regul
atory environment, and the responsiveness of
businessin its serviceto society. A study of
ethical problems encountered in business and the
management of moral dilemmas. Fall

®

BSAD638

(was BSAD635)
Hospital Administration
Organization and management of a modern hospital
and integrated healthcare organizations built around
ahogpital asthe nudeus Prerequiste BSAD531.

®

BSAD648 (variable)
Workshop
BSADG670 3)

Human Resources Seminar

Topics may include human-resources planning,
job analysisand design, recruitment, screening
and selection, training and career development,
performance evaluation, compensation and
rewards, affirmative action, discipline, unions,
grievances, and conflict resolution. Emphasison
cases, projects, and research. Prerequisite:
BSAD515 or permission of instructor.

BSAD689

Strategic Management

Requiresthat sudentsintegrate reevant know-
ledge gleaned from previous core busness-course
experiences Extensve case work and library
research are demanded. Studentswork with aredl
organization to develop a comprehensve srategic
plan. Assumes that the udent has completed all
MBA core requirementsor is currently enralled in
the remaining courses. Summer

®

BSAD690
Independent Readings
Designed for the individual needs of a student.
Oral/written reports may be required. Graded
S/U. Permission of the dean required.
Prerequisite: Completion of 24 graduate business
creditswith a cumulative GPA of at least 3.25.

(13

BSAD694

I ndependent Research

Designed to fit theindividual needs of the
student. Permission of the dean required.
Prerequisite: Completion of 24 graduate business
creditswith a cumulative GPA of at least 3.25.

(23

INFORMATION SYSTEMS

INFS110 3)
I ntroductory Computer Tools

Computer usage including application software,
operating systems, Internet, devel opment
concepts and ethics. Explores the appropriate role
of IT inan organization. Thelab portion of the
class covers word processing, spreadshest,
database, and the creation of web pages. Prere
quisites: familiarity with word processing,
keyboarding skills 20 wpm, and math placement
exam score of 2.0. Fall, Spring

INFS 215 3)
Information Systems Theory and Application
Focuses on extending the sudents skillsin
applications and exploresinformation-sysems
theory. Applications focused on indlude advanced
readshedt, PC database usage, and the
development of interactive web pages Studentsalso
gain an understanding of organizational sysems,
planning, the decison process, and decision support
technologies Prerequisite: INFS110. Fall

INFS226

Information Technology Hardware and
Software

Provides the hardware/software technol ogy
background to enable systems devel opment
personnel to understand tradeoffsin computer
architecture of effective usein abusiness
environment. Single user, central, and networked
computing systems; single and multi-user opera
ting systems area all examined. Corequisite:
INFS215. Fall

®

INFS235 3)
Business Programming

Explores programming, computer concepts and
the design of applications with a focus on the
Windows programming environment. Coversthe
logical and physical structures of both programs
and data. In addition, this course provides an
introduction to the COBOL language. Prerequi
sites INFS226, CPTR151. Spring

INFS310

Networks and Telecommunications

Covers data communications and networking,
covering hardware and software. Emphasis upon
the analysisand design of PC networking
applications. Management of telecommunications
networks, cost-benefit analys's, and evaluation of
connectivity options are also covered. Students
learn to evaluate, select, and implement different
communication options within an organization.
Prerequisite INFS226. Fall

®

INFS318 3)
Business Systems Analysisand Design
Provides an understanding of the system develo-
pment, modification, decision process, and choic-
esin business process devel opment and
reengineering methodology. Emphasizesintegr-
ation with usersand user systems. Encourages
interpersonal skill devel opment, operations and
maintenance of the system, and covers quality
and decision theory, information theory, and
practice. Prerequisite: INFS215. Fall

INFs428 3)
Database Systems Design and Development
Coversinformation systems design, theory, and
implementation within a database management
system environment. Students demonstrate their
mastery of the design process acquired in earlier
courses by designing and constructing a physical
system using database software to implement the
logical design. Prerequisite: INFS318 or
CPTRA460. Spring

INF437

Programming Project Design and
Development

Coversthe physical design, programming, and
testing of modern business systems.
Implementation choices in various program-
ming/system environments are explored.
Prerequisites: INFS235, INFS428. Fall

®
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INFS447

Project Management

Coversthefactors necessary for successful
management of system development or
enhancement projects. Both technical and
behavioral aspects of project management are
discussed. Focusis on management of
development for enterprise-level systems.
Prerequisite: INFS428 Corequisite: INFS437.
Fall

®

INF457 3)
Certification Support

Provides background and support necessary for
students to pursue various software certification
exams such asthe MCSE seriesand the CNE
exams. Prerequisite: INFS310. Spring

INF467 3)
Software Production and Marketing

Explores the steps necessary to take a new idea
from analysis through devel opment, production
and distribution and the businessinfrastructure
needed to support this. Includes marketing, small
business creation, organization, and support.
Prerequisite: INFS437, MKTG310. Spring

MARKETING

MKTG310

Principles of Marketing

A general survey of the major marketing
methods, ingtitutions, and practices examined
from the viewpoint of their effects on exchange
transactions linking producers with consumers.
Assumes a working knowledge of micro-
economics. Fall, Spring

®

MKTG320

Consumer Behavior

Anintegration of the various disciplinesin the
behavioral scienceswith marketing theory to
understand, explain, and predict consumer
decisons. Explores both the theoretical and
practical implications of individual behavioral
variables, group influences, and consumer
decison processes. Prerequisite or corequisite:
MKTG310. Fall

©)

MKTG368

Advertising and Promotion
Focuses on the role of promotion and
communication in the marketing mix. Explores
the nature and types of promotion, including
advertising and point-of-purchase display, the
stepsin developing an advertising campaign, and
measures of advertising effectiveness. Explores
the management of the promotion and advertising
functionsin an organization. Prerequisite:
MKTG310. Spring

®

MKTG375

Direct Marketing

Marketing goods and services directly to
consumers, marketing through catalogs,
direct-mail, telemarketing, TV and radio direct
response, magazine and newspaper direct
response, € ectronic shopping and kiosk
shopping. Prerequisite: MKTG310. Spring

®

MKTG435 3)
Marketing Ethics and Contemporary | ssues
Emphasizesthe ethical challengesthat confront
the decision maker and their impact on society at
large aswell as ethically-based contemporary
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issues. Marketing ethicstopicsinclude: survey of
ethical decison-making theories, organizational
processes, ethicsresearch, and case histories.
Contemporary issues are constantly

updated. Prerequisite: MKTG310.

MK TG440

(was MK TG490)

Marketing Management Problems

An integrative capstone course for marketing
majors. Emphasi zes process by which marketing
managers seek solutions to marketing problems
and considers marketing opportunities. Field
studies provide students with opportunitiesto
apply knowledge gained in marketing course
work to concrete Stuations. Assumes completion
of majority of coursesin marketing major.

®

MKTG444

Not-for-Profit Marketing

Examines the meaning and role of marketing
concepts and toolsin nonprofit ingtitutions such
as hospitals, schools, public agencies,
foundations, and churches. Therole of activities
such as marketing research, product
development, pricing, advertising, publicity,
personal selling, and marketing control are
examined in the nonprofit sector. Prerequisite:
MKTG310. Fall

®

MK TG450 3)
Retailing

Designed to help students increase awareness of
theretailing process, understand the changesin
customer needs, demographics, and shopping
behaviors, assess the emerging technologies
which have a dramatic effect on retail operations,
and analyze the strategic long-term planswhich
retailersare using for creating advantagesin this
rapidly changing environment. Fall

MK TG456 3)
Marketing Research

Focuses on the systematic collection of business
and marketing-related data to provide
information to decision makers. Emphasison
trandating management problemsinto research
questions, developing a research design to
address these questions, and analyzing research
results with recommendations to management.
Prerequisites STAT285, MKTG310. Fall

MK TG465 3)
International Marketing

Marketing problems arising from various degrees
of foreign involvement. I ncludes marketing
research, project planning and devel opment,
pricing, promotion, distribution, and
organization. Emphasis on management of these
marketing functionsin a multinational context
where the parameters differ from thosein
domestic marketing. Prerequisite: MKTG310.
Fall

MKTG500 2
Survey of Marketing

A general survey of the major marketing methods
, indtitutions, and practices. Not available for the
MBA program.

MK TG540

Not-for-Profit Marketing

Study of marketing concepts and tools for not-
for-profit ingtitutions. Topicsinclude marketing
research, product devel opment, pricing,
advertising, publicity, personal selling and

®

marketing control. Prerequisite: MKTG310.

MKTG680

(combines BSAD550 and MK T G676)
Research Methods/Marketing Strategy
Survey of the strategic marketing process of
analyzing research and market opportunities,
selecting target markets, designing marketing
srategies and evaluation marketing programs.
Emphasizes anticipation and reaction to a
changing environment through research analysis.
Includes the research process from research
design to data collection, analysis, and reporting.
Prerequiste MKGT 310 and STAT285. Spring

®

Graduate
Programs

Faculty
Accounting, Economics, and Finance
Leonard K. Gashugi, Chair
Samuel Chuah
Ann M. Gibson
Mary Ann Hofmann (on leave)
DarleneR. Kausch
Malcolm B. Russll
Deynne J. Shepard
Management, Marketing, and Information
Systems
, Chair
William Greenley
PhylisMansfield
Robert C. Schwab
Jacquelyn Warwick

MASTER OF BUSINESS
ADMINISTRATION

MISSION

The misson of the MBA programisto
prepare students from many cultural
backgrounds for responsible positionsin
domestic and international business, in
government, and in not-for-profit organizations.
The program emphasi zes the integration of
business principles with Chrigtian principles and
philosophy to prepare sudents for leadership
roleswhich require clear and critical thinking,
wise judgment, effective communication,
integrity in all actions, and recognition of
opportunitiesfor service.

Students who enter the program without prior
course work in business must take a 2-year (5-
semester) MBA degree program. The graduate
curriculum in business administration is divided
into foundation courses and advanced courses.
The foundation courses approximate two
semesters of work; advanced courses—a
minimum of three semesters. Foundation courses
provide study in business fundamentals;
advanced courses emphasi ze the understanding of
administrative processesin resolving problems
faced by business executives.

All or part of the prescribed foundation
program may be waived for sudentswith
appropriate undergraduate course work from an
accredited ingtitution with acceptable grades, or
an acceptable score on a departmentally prepared
examination. Waiver examinations for previous
course work may be required for courses taken
more than five years before entering the MBA

program or when the content of previouswork is
judged insufficient. All waiver exams must be
taken during thefirst semester of enrollment in
the MBA program.

Standards of Scholarship. All graduate
students are expected to maintain a2 3.00 GPA in
all graduate coursesthat apply to the degree
requirements.

No grade of D or F (or U) may be used to satisfy
degree requirements however, these grades are
induded when computing the cumulative GPA and,
if they occur in courses normally mesting degree
requirements; the degree GPA.

The GMAT isrequired for regular admission
status. The student may not enroll for more than
12 credits of graduate work beforethe GMAT
requirement ismet.

Regular admission status must be met no later
than the semester before the last semester in
which the student expectsto enroll.

Only courses numbered above 500 may be
used to meet MBA requirements. Other graduate
programsin the School of Business may include
alimited number of 400-level swing courses.

A maximum of 6 creditsin approved
courses may be taken off-campus or in another
school of the university.

Foundation Cour ses. Foundation courses
provide an introduction to the broad field of
Business Administration. Such courses must be
completed early in the program of study.

The following courses congtitute the
foundation for the MBA degree: ACCT121, 122
or 330; BSAD341, 355, 475; ECON225, 226;
FNCE387; INFS215; MKTG310, STAT285.
Competency in computersis assumed.

MBA Course Work—33

Advanced courses are divided into two groups,
required and elective; 21 arein coursesrequired
of al students, and 12 arein elective courses. All
advanced courses are offered only at the graduate
level.

Core Requirements—21

These courses help the student view the
business enterprise as an integrated unit operating
in a complex economic, political, and social
system: ACCT635, ECON525, 530, BSAD515,
620, 689, MKTG680.

Elective courses—12
ACCT586, 615, 630, BSAD530, 531, 532, 535,
545, 560, 638, 670, FNCE526, 680, MKTG540.

Accounting/Finance Emphasis

Many dates require candidatesto gudy one year
beyond the baccalaureste degree in order to be
digibleto take the CPA examination. The School of
Business offers a graduate program of gudiesin
busness and accounting that culminatesin mesting
the AICPA reguirements and receiving the MBA
degree. Undergraduate coursesin busnessand
acocounting taken at other schools musgt be equivalent
in content and credit hours to be recognized for
preparation courses

The MBA with an accounting emphasis
congsts of two phases. Phase | includes
undergraduate courses that provide a strong
foundation in the functional areas of accounting.
Most states require CPA examination candidates
to complete these courses at the undergraduate
level. Phase | courses may bewaived if the
courses have been completed successfully prior to



enrollment in the MBA program.

Phase || has 33 semester creditsthat help the
student view the business enterprise asan
integrated unit and emphasize strategic thinking
and the devel opment of managerial, finance, and
accounting skills. Students may move from Phase
| to Phasell, or may enter Phase |l directly,
depending on course work taken at the
undergraduate level.

Phase|: Accounting Foundation cour ses—24
ACCT321, 322, 330, 365, 455, 456,
465, 476
Phase|l: Graduate cour ses—33
MBA corerequirements—21
Seelist of core requirements above
Accounting/Finance Emphasis—12
Select from ACCT586, 615, 630,
FNCES526, 680

Note: MBA foundation courses must be fulfilled
for entrance into this emphasis. See above.

Health-Care Management Emphass
Changing political, sociological, and
technological factorsin the U.S. and other
advanced nations creates new opportunities for
skilled administrators to manage various health-
care systems in which the cost-efficient delivery
of quality servicesis paramount. By eecting 12
creditsin advanced-level coursesin health-care
management, students can tailor the traditional
MBA degree to the skills needed for supervisory
and executive-level postionsin health-care
organizations, such as hospitals, clinics,
managed-care organizations, specialized centers
of health services, and skilled nursing facilities.

MBA Core Requirements—21
Seelist of core requirements above
Health-Care Management Emphasis—12
BSAD531, 532, 535, 638

Note: MBA foundation courses must be fulfilled for
entranceinto thisemphass See above

Master of Sciencein
Administration (M SA)

The Master of Sciencein Administration
program is designed to prepare students for
leadership in various industry-specific settings.
The MSA degreeisoffered in church
administration and engineering management.

M SA with Church Administration
Emphasis

The MSA degreein church administration is
for students seeking management rolesin church
or church-related organizations. Offered jointly
by the School of Business and the Theological
Seminary, the program blends business
management and church management.

Students must take any lacking prerequisite
coursesin addition to the 33 graduate credits
required for the MSA degree.

Prerequisites

BSAD355, MKTG310, STAT285
M SA degree program—33
MSA core—9

BSADS515, 620, MKTG680
School of Business electives--6

Select two of the following:

ACCT635, BSAD530, 560, 670, FNCE680

M SA Seminary electives-18
Choose at least one course from each cluster.
Cluster #1
CHMN527, 630, 638, 655, 727
Cluster #2
CHMNG606, 612, 615, 735, MSSN606, 635
Cluster #3
CHMN529, 545, 658, THST615
Cluster #4
CHMN525, 535, 585, THST675
Cluster #5
CHMN570, 624, COMM460, 475

M SA with Engineering
Management Emphasis

The MSA degree in engineering management
isfor students who already have a background in
engineering or technology and who wish to
assume management roles in engineering,
manufacturing, or other industrial operations.
The program, offered jointly by the School of
Business and the College of Technology, blends
course work in business management with course
work inindustrial engineering and engineering
management.

Students who have not taken the following
prerequisite courses must take the course(s) they
lack in addition to the 33 graduate credits
required for the MSA degree.

Prerequisites
BSAD355, 475; CPTR125 or 151,
ECON226, MATH141 or 165 or 182;
MKTG310; STAT340
M SA Degree Program—33
Core Requirements—9
BSAD515, ECON530, MKTG680
School of Business electives—6
Sdlect two of the following:
ACCT635, BSAD545, 620, 670,
FNCEG80, INFS428
College of Technology
Core Requirements—9
ENGM565, INDT440, 460
Select three of the following—9
CPTR460, ENGM520, 555, 570, 690;
INDT450; TCED456
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