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INFORMATION SYSTEMS

INFO SYSTEMSb

What Information Systems Professionals Do

In this age of information, businesses prosper or fail 

depending on the information they have available to 

make decisions. The information systems specialist is a 

key player in providing current, pertinent information 

to help businesses achieve strategic goals and 

competitive advantage. Information systems specialists 

work with people, organizations, computers, and 

networks. They analyze, design, implement, and 

manage information systems in a networked world. 

What It Takes to Be an Information Systems Specialist

There is demand for individuals who are able to 

connect computer technology, business, and the people 

involved in both. The successful information systems 

student needs to have an aptitude for technical skills 

and analytical skills, along with some organizational 

and people skills. 

How Our Program Gets You There

The BBA in Information Systems blends the study of 

computer technology and business. The core program 

requires courses in all business disciplines, and focuses 

on how to implement Information Systems to meet 

business needs. Areas of study include business 

programming, systems development, database design, 

network design, and the integration of these skills 

for problem solving and creating organizational 

opportunities. The student who completes this 

program is well versed in both computer technology 

and business, and is fluent in the language of both. 

MANAGEMENT

MANAGEMENTb

What Management Professionals Do

Management professionals come under many titles 

and are necessary for the success of every organization.  

Management positions include administrators, 

entrepreneurs, presidents, supervisors, directors, and 

managers. Regardless of title or level, they engage 

in common activities. All management professionals 

motivate and lead employees and co-workers 

toward common goals. They organize strategies for 

a company’s future; prepare plans, budgets, and 

reports; and select, train, and motivate employees. 

They create quality goods and/or services to meet and 

exceed customer needs and expectations.

What It Takes to Be a Management Professional

Management involves achieving organizational 

objectives by motivating others. Managers need 

strong interpersonal, organizational, and decision-

making skills. They must have initiative, vision, tact, 

and the ability to tolerate and manage conflict and 

stress. Good managers know how to listen as well as 

lead. The successful manager leads a team that gets 

things done and meets customer requirements. 

How Our Program Gets You There

The BBA in Management allows flexibility in choosing 

electives to focus on a specific management area of 

interest. For example, you may choose courses like small 

business management, advertising and promotion, 

consumer behavior, and retailing if you aspire to be 

an entrepreneur. If working for a global organization 

interests you, you may choose courses like multicultural 

business relations, international economics, international 

finance, and international marketing. Regardless of the 

electives you choose, our BBA prepares you to assume 

positions of responsibility and leadership in business and 

civic organizations, and gives you the skills to establish 

and operate your own enterprise.  
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The School of Business at Andrews University gave me first-hand experience in 
working within an international business environment.  On a given week, I’d be 
working on a project with a fellow student from Kenya, while the next I’d be 
working with a fellow student from Hong Kong.  In each case, both sides were 
more than willing to maximize the highest potential in our work, despite our very 
different approaches.  Just as importantly, the vast and diverse experience and 
personal attention of the professors makes the AU School of Business a truly unique 
environment I’m proud to be a product of.

Christian Bokich, BBA ‘99
A4/S4/RS 4 Product Manager, 

Audi of America, Inc.

MARKETINGb

MARKETING What Marketers Do

Marketing identifies the need for a product or service, 

communicates its benefits, and connects it to the 

proper market and audience. Marketing professionals 

conduct research to determine customer needs and 

wants. Marketing personnel respond to these needs 

by making decisions about which products and 

services a business should offer. Marketers decide how 

to promote a product or service, establish its price, 

and determine how to best distribute it. Marketing is 

commonly thought of in connection with business and 

industry, but a number of non-profit organizations 

apply marketing practices to fundraising, public 

relations, and promotion efforts. 

What It Takes to Be a Marketer

People who are successful marketers have exceptional 

communication skills. They are good writers and 

articulate speakers. It is important that the marketing 

student possess people skills and can deal with conflict. 

The successful marketer is also perceptive of the needs 

of an audience or market. 

How Our Program Gets You There

Our BBA in Marketing provides students with the 

knowledge and background they need to be articulate, 

ethical, and effective presenters of products and/or 

services. Students prepare for entry-level marketing 

positions in both for-profit and not-for-profit 

organizations by taking the core business courses and 

major courses such as consumer behavior, marketing 

management, marketing research, advertising and 

promotion, international marketing and marketing 

ethics.  
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ECONOMICSb

ECONOMICS What Economists Do

An economist can work at national, international and 

industry levels. At the national level, economists study 

the impact of policies like tax changes and government 

spending, and measure Gross Domestic Product (GDP), 

unemployment, and price levels. At the international 

level, economists analyze the effects of trader policies 

and foreign exchange rates on the domestic economy. 

They may also give advice to overseas governments or 

design policy options for international organizations. 

In industry, economists analyze competition levels, 

devise strategies to increase market shares, and search 

for profitable investment opportunities.

What It Takes to Be an Economist

Economics is a highly quantitative field and requires 

good math, computer, and analytical skills. Entry-

level positions such as credit analysts in banks, or 

researchers, market analysts, and sales forecasters in 

corporations are generally open to students with a 

bachelors degree. Most economics majors, however, 

elect to pursue graduate studies, such as a MA in 

Applied Economics or an MBA. Those interested in 

advanced research or teaching may pursue a PhD 

degree.

How Our Program Gets You There

>  BA in Economics

Students who want to go to law school, medical 

school, or dental school often choose the BA in 

Economics. The BA program gives students a solid 

economics training, but also allows the flexibility to 

take electives in a desired professional program. The 

BA degree also offers the background needed for 

further training for graduate studies in Economics.

The BBA/BA in International Business and Language 

are two separate, but integrated degrees. This 

double degree is for students seeking a career in an 

international business environment combined with 

language skills. The student is connected with practical 

business background, onsite experience, and hands-on 

application through course work, residence study in 

a foreign country, and an internship in a business or 

industrial work environment.

	 The BBA portion of the degree includes all the BBA 

core and cognate requirements, plus the required 

courses for the management major. The BA portion of 

this degree gives the student the language skills needed 

for work in an international environment. Language 

choices are Spanish and French, and courses are taken 

through the International Languages Department in 

the College of Arts and Sciences. The student must also 

spend at least one year of study at Colegio Adventista 

de Sagunto (Spain), Universidad Adventista del Plata 

(Argentina), or Centre Universitare et Pedagogique du 

Salève (France). No minor is required for this degree.

BBA/BA in Music are two separate, but integrated 

degrees. This double degree program is five years 

in length, and combines the practice of business 

with the creativity of the musical arts. For the BBA 

portion of the degree, the student chooses one of 

the six business disciplines as a major and completes 

the coursework required for that degree. The student 

also chooses music as a major and completes all 

required coursework through the College of Arts and 

Sciences, Department of Music. The BBA/BA in Music 

requirements include additional general education 

classes. Please visit www.andrews.edu or see the 

Andrews University bulletin for details. 

INTERNATIONAL

BUSINESS AND

LANGUAGE

BUSINESS AND 

MUSIC

JOINT DEGREESb
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ANDREWS PREPARED ME TO BE COMPETITIVE IN THE BUSINESS WORLD. WORKING WITH STUDENTS FROM 
DIVERSE BACKGROUNDS, THE LEVEL OF INTERACTION WITH PROFESSORS, THE CHALLENGING CLASSES, AND 
THE ANNUAL CAREER FAIR THAT CONNECTED ME WITH A VALUABLE INTERNSHIP ALL HELPED TO MAKE ME 
MORE COMPETENT IN THE CORPORATE FIELD. PEOPLE OFTEN ASK ME IF I FELT PREPARED WHEN I GRADUATED 
FROM ANDREWS, AND MY ANSWER IS ALWAYS ‘MOST DEFINITELY.’	 DANAE KRANTZ, BBA ‘02

We believe that the best way to learn is through 

experience. Thus, internships are a strongly encouraged 

component of our undergraduate degree programs. 

Students have ample opportunity to connect with the 

world of work before graduation by designing their 

own internship programs, or applying for programs 

during the summer months, or doing an internship 

through our “Student Solutions Consultant” (SSN) 

program, which partners the student and a faculty 

mentor with a local business organization to respond 

to their specific business project or need. Our students 

have interned at Whirlpool Corporation, Florida 

Hospital, Shady Grove Adventist Hospital, Berrien 

Springs Chamber of Commerce, Westinghouse Hanford, 

and the U.S. Department of Energy. Connecting with 

such organizations for internships often opens up full-

time positions upon graduation.  

SIFE is a partnership between higher education and 

business in which student teams connect with others 

and teach how market economies and businesses 

operate. SIFE student teams present their projects 

to panels of top-level business executives and 

entrepreneurs in competition with other teams. The 

experience enables SIFE students to acquire stronger 

communication, team building, and management 

skills and connects students to business leaders, who 

may ultimately recruit SIFE students for employment. 

Internships

Students in Free 

Enterprise (SIFE)

MORE INFOb

The undergraduate honors program connects students 

with each other within a stimulating intellectual and 

spiritual atmosphere where they can develop their 

God-given abilities and talents. Eligible students are 

invited to become members of the Society of Andrews 

Scholars at the time of enrollment. 

Honors Programs

MORE INFOb



Curriculum Guides: 
Click to see guide

>	 BBA: Accounting

>	 BBA: Finance

>	 BBA: Information Systems

>	 BBA: International Business

>	 BBA: Management

>	 BBA: Marketing

>	BBA/BA: Economics

>	BBA/BA: International Business & 
Language
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THE BBAb CURRICULUM GUIDEb

ECON334		  INTERMEDIATE MICROECONOMICS 	 3CR

ECON		  ECONOMICS ELECTIVE***	 3CR

ELEC			  LIFE SCIENCE ELECTIVE†	 4CR

RELT			  RELIGION ELECTIVE	 3CR

ELEC			  GENERAL ELECTIVE	 3CR

Junior Year—1st Semester	 Total Credits        16CR

ECON335		  INTERMEDIATE MACROECONOMICS	 3CR

ECON		  ECONOMICS ELECTIVE	 3CR

ELEC			  PHYSICAL SCIENCE ELECTIVE†	 4CR 

ELEC			  GENERAL ELECTIVES (2)		  6CR

Junior Year—2nd Semester	 Total Credits        16CR

ECON		  ECONOMICS ELECTIVES (2)***	 6CR

ELEC			  GENERAL ELECTIVE (3)	 7-9CR

PEAC		  PHYSICAL EDUCATION ACTIVITY	 1CR

Senior Year—1st Semester	 Total Credits        14-16CR

CURRICULUM GUIDEb

The BBA Program

Following are the core BBA courses and cognate courses (45 semester 

credits).  The core BBA courses are offered through the School of Business 

Administration. The cognate courses are offered through other schools, but 

are requirements for the BBA degree. All BBA students, regardless of their 

chosen major, must complete these courses:  

CONNECT

Course descriptions for the Economics majors and general education 

requirements are available on our website, www.andrews.edu/SBA or in the 

Andrews University Bulletin. Apply online or download an application at

connect.andrews.edu.

ACCT121		  FUNDAMENTALS OF ACCOUNTING I 	 3CR

ACCT122		  FUNDAMENTALS OF ACCOUNTING II	 3CR

BSAD341		  BUSINESS LAW I	 3CR

BSAD355		  MANAGEMENT & ORGANIZATION	  3CR

BSAD365		  INTERNATIONAL ENVIRONMENT OF BUSINESS	 3CR

BSAD475		  OPERATIONS MANAGEMENT	  3CR

BASD494		  BUSINESS STRATEGY & DECISIONS	  3CR

ECON225		  PRINCIPLES OF MACROECONOMICS	  3CR

ECON226		  PRINCIPLES OF MICROECONOMICS	 3CR

FNCE317		  BUSINESS FINANCE	 3CR

INFS110		  COMPUTER TOOLS	 3CR

INFS215		  INFORMATION SYSTEMS THEORY & APPLICATION	 3CR

MKKTG310	 PRINCIPLES OF MARKETING	 3CR

MATH182		 CALCULUS WITH APPLICATIONS	 3CR

STAT285		  ELEMENTARY STATISTICS	 3CR

BBA CORE	 Total Credits        45CR

Total Credits Needed for Graduation:   124

ECON		  ECONOMICS ELECTIVES (2)***	 6CR

RELT390 OR 	 CHRISTIAN BUSINESS ETHICS -OR-	 3CR 

RELT340		  RELIGION & ETHICS IN MODERN SOCIETY	 

ELEC			  GENERAL ELECTIVES (2)	 6CR

Senior Year—2nd Semester	 Total Credits        15CR

SCHOOL OF BUSINESS ADMINISTRATION	 ENROLLMENT MANAGEMENT

PHONE:	 269.471.3632		  PHONE:	 800.253.2874	

EMAIL:	 SBA-INFO@ANDREWS.EDU	 EMAIL:	 ENROLL@ANDREWS.EDU

WEB:	 ANDREWS.EDU/SBA		 WEB:	 CONNECT.ANDREWS.EDU

> Two PE activity courses are required for graduation and may be taken any semester.
  *	 Religion Elective Choices 2007–2008: RELB120, RELT250 or RELT225
 ** 	Humanities Elective Choices 2007–2008: ENGL255 (F/S), MUHL214 (S), PHIL224 (F)
*** 	Economics Elective Choices 2007–2008: ECON328 (F), ECON275 (S)
    

† 	Life Science Elective Choices 2007–2008: BIOL208 (F), FDNT230 (F/S), BIOL100 & 330 (S)
        Physical Science Elective Choices 2007–2008: PHYS110 (F/S), PHYS225 (F), PHYS115, CHEM100 (S)
  ††	 Social Science Elective Choices: BHSC220 (F/S), BHSC 235, IDSC237 (F) or PSYC180 (F/S)

HIST118		  CIVILIZATION & IDEAS II	 3CR

COMM104	 COMMUNICATION SKILLS		 2CR

MATH166		 PRECALCULUS ALGEBRA	 3CR

ECON226		  PRINCIPLES OF MACROECONOMICS	 3CR

ENGL115		  ENGLISH COMPOSITION I							         3CR

Freshman Year—2nd Semester	 Total Credits        15CR

Suggested course outline: It may not be necessary to take these courses in the 

order shown. An academic advisor will consult you in this regard.

ENGL215		  ENGLISH COMPOSITION II	 3CR

MATH141		  CALCULUS I	 4CR

IDSC211		  CREATIVITY & THE ARTS	 3CR

ELEC			  HUMANITIES ELECTIVE**	 3CR

ELEC			  LANGUAGE ELECTIVE	 4CR

Sophomore Year—2nd Semester	 Total Credits        17CR

STAT285		  ELEMENTARY STATISTICS	 3CR

ELEC			  SOCIAL SCIENCE ELECTIVE††	 3CR

BHSC100		  PHILOSOPHY OF SERVICE	 2CR

RELT			  RELIGION ELECTIVE	  3CR

ELEC			  GENERAL ELECTIVE	 3CR

PEAC		  PHYSICAL EDUCATION ACTIVITY	 1CR

Sophomore Year—1st Semester	 Total Credits        15CR

INFS110		  COMPUTER TOOLS	 3CR

ECON225		  PRINCIPLES OF MACROECONOMICS	 3CR

HIST117		  CIVILIZATIONS & IDEAS I	 3CR

RELT100		  GOD & HUMAN LIFE	 3CR

ELEC			  GENERAL ELECTIVE								          3CR		

HLED120		  FIT FOR LIFE	 1CR

Freshman Year—1st Semester	 Total Credits        16CR




