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COMMUNICATIONc

At Andrews University we strive to produce capable, competent communicators.

Communication is like breathing—we 

constantly do it. Whether sitting silently, 

listening intensely, or speaking passion-

ately, we continually convey messages. 

Often our communication is unintention-

al, so learning to communicate effectively 

can make us a monumental asset to this 

world. 

	E ffective communication is the key to 

finding success in every field: ministry, 

law, public relations, broadcasting, the 

media, human resources, advertising, 

management and design. It comple-

ments any profession you may be looking 

into and may be the deciding factor in 

why you are hired over someone else. 

	I n this world all we have is our minds 

and the way we express the thoughts in 

our minds to other people. The moment 

we open our mouth to speak, others 

will determine whether or not we are 

credible. By the time our first sentence 

is spoken, they will have already decid-

ed whether or not they’re interested in 

hearing our second sentence. Since God 

has called us to be the ministers of His 

good news, we owe Him the assurance 

that we take our job seriously. 

	 At Andrews University, through the 

study of communication, we learn to do 

just that. We owe it to ourselves, every 

person who will cross our path, and 

those whom we were destined to evoke 

change within. 



DEGREESc

One strength of our program is the diverse work and ca-

reer opportunities available both during your study pro-

gram and upon graduation.

The Department of Communication offers you three bach-

elor degrees with five emphases, and several minors.  We 

connect you with other disciplines to give you the course 

options you need to meet your career goals.  This means 

that you can learn from experts and increase your skill 

base in fields like art, design, technology and writing.  

They prepare you for careers in international communi-

cation, media, management, production, publications, 

web design, administration—the list goes on and on.  We 

customize your program to meet the demands of your ca-

reer goals.  Our typical graduate profile includes a balance 

between art, design and technology, and, of course, the 

ability to be creative and communicate!  Following are the 

degree programs and emphases we offer:

BA in Communication

	I nternational Communication Emphasis

	C ommunication Management Emphasis

	M edia Technology Emphasis

BA in Journalism

	M edia Studies Emphasis

BA in Public Relations

	I nternational Public Relations Emphasis

BS in Communication Arts: Secondary School Certification

BFA Electronic Journalism

Communication Studies*		P ublic Relations*		

Journalism*						M      edia Studies*

Digital Imaging					     Graphic Design

Photography						V     isual Production

Radio Production				E    nglish

Business								O       r many exciting others…

*offered by the Department of Communication

The Programs 

Majors, Minors and 

Combinations

Bachelor of Arts

Connect Your Degree 

with a Minor in:

“Interface Beyond Human Faces. Communicate.”

THE DEPARTMENT OF COMMUNICATION IS A CHRIST-CENTERED, TEAM-BASED, 

STUDENT-FOCUSED COMMUNITY THAT DEVELOPS EXCELLENT COMMUNICA-

TORS WHO MEET THE CHALLENGES OF CHURCH AND SOCIETY. 

“Communication studies 
might well be central to 
colleges and universities 
in the 21st century!”

National Communication 
Association Report

“The most important thing I learned in 
school was how to communicate…you 
can have brilliant ideas, but if you can’t 
get them across, your brains won’t get 
you anywhere.” 

—Lee Iacocca, Chairman and CEO
Chrysler Corporation

You spend 69% of your day speaking and listening.



CAREERSc

Journalism	T heater		

Public Speaking	P ublic Relations 	

Performance	 Advertising

Human Resources	M anagement	

Broadcasting	E vangelism		

Ministry	E vent Planning

Consulting	E diting

Law	M edia Studies

Administration	 Media Directorship

Teaching	C ounseling		

Marketing	 TV Reporting		

Motivational Speaking	 Publishing

Nonprofit Organization Director	

Church Publications/Media

Community Relations  

Possible Careers in the 

Area of Communication

By plugging into our programs you can reach your dreams.  

Our programs offer diverse learning experiences from ba-

sic art, graphic design and technology courses to a variety 

of internship opportunities and a summer or school year 

spent overseas.  Remember that you can connect many of 

these degree programs with a minor or second major that 

suits your career goals.   

The BA in Communication teaches you to be an expert 

communicator in diverse contexts. You learn communica-

tion skills and theory with special reference to improving 

human interaction. It includes all of the core communi-

cation courses, and others such as persuasion, effective 

presentation, intercultural communication, interpersonal 

communication, group dynamics and leadership. A minor 

or second major is required for this major.   

If you’d like to work in the international arena, then this 

is the program for you.  It includes all core communication 

courses, as well as courses in anthropology and political 

science, and other multi-disciplinary courses that are cho-

sen in consultation with an advisor.  Requirements include 

participation in the Adventist Colleges Abroad program, 

the Student Missionary Program or a comparable overseas 

experience. A second major or minor is not required for 

this degree.

If managing and being responsible for development and 

progress interests you, a combination of communication, 

business and management will further your goals. This 

program includes core courses and several upper division 

courses such as media literacy and organizational com-

munication. Electives are chosen in communication and 

management (from the School of Business Administration) 

in consultation with an advisor. An internship in a suitable 

area is required. A second major or minor is not required.   

Our Programs

Communication

International 

Communication

Emphasis

Communication 

Management 

Emphasis

“The media studies emphasis includes everything I want—the communication classes that 
I love, the writing classes that give me a reason to pursue my passion, art classes that 
allow me to create to my heart’s content, and classes in various media to equip me to 
function in a highly technological society.” 	 —Carol Corbin, media studies emphasis

CAREERSc



PROGRAMSc

This program prepares students for careers as writers and 

editors for newspapers, magazines and publishing houses, 

and when taken with a minor in media studies opens up a 

whole variety of exciting media careers.  

The media studies emphasis includes core communication 

courses, electives, English, media literacy, introduction to 

mass communication, photography and 9 additional credits 

that reflect a balance of art, design and technical courses.  

An internship in the area of media is required. A second 

major or minor is not required with this emphasis. Media 

Technology prepares students in the technology of media.

Journalism

Media Technology

Emphasis

The BA in Public Relations teaches students the study and 

practice of relationship building and image making. The 

student learns to develop an awareness of audience and 

to communicate effectively with a variety of audiences 

using all types of media. Recommended minors include 

marketing, visual art, behavioral sciences, English or 

graphic design. A second major or minor is required. 

This emphasis includes all of the above courses, plus po-

litical science and anthropology courses. Requirements 

include participation in the Adventist Colleges Abroad 

program, the Student Missionary program or a compa-

rable overseas experience. A second major or minor is not 

required for this degree. 

The BFA in Electronic Journalism helps students to develop 

story ideas emphasizing good news from a variety of 

sources for electronic media. Judeo-Christian principles are 

used as the basis for accurate and objective reporting. The 

emphasis is on developing traits required and expected of 

a professional journalist and to make the transition from 

the classroom to the real world of journalism within the 

Church and beyond.

The Communication Arts program is a collaboration be-

tween the Department of Communication and the School 

of Education that prepares students for secondary school 

certification. There is an increasing awareness of the 

need to equip teachers with knowledge and skills to help 

students become discerning and competent communica-

tors, and to become media literate.

Public Relations

International 

Public Relations

Electronic  

Journalism

Communication Arts

The Department of Communication played a key role in developing me into the professional 
that I am today and preparing me to fulfill my ultimate dream of becoming a public speaker. 
For anyone interested in standing above the crowd—whatever the career choice—studying 
Communication at Andrews is the best preparation.	 —Anneke Valles, Communication Major

PROGRAMSc



ACEc

You are being offered an ACE experience. Your time in the 
Department of Communication will focus on three areas: 
academic, spiritual and practical.

Courses are current and focused toward career options 
and goals. Opportunities for growth and development of 
relevant skill sets in practical application are important. 
General Education courses will also contribute to this. Good 
teaching is critical in order to have good academic records. 
Portfolio development is a top priority of students and fac-
ulty. COMM480 Communication for Community should be 
taken before the senior year. Professional speakers will 
be invited to get students excited about communication 
and many career possibilities. Participation in volunteer 
work, workshops or leadership positions (clubs, organiza-
tions and groups) is encouraged. This enables students to 
gain experience which can be included as evidence in their 
portfolios.

This component of the ACE program provides students 
with good ethics in their education experience. Christian 
values are combined with communication skills in order 
to provide graduates with the ability and perspective to 
work in any field of Communication. Graduates will com-
municate most effectively through a good work ethic and 
an authentic Christian lifestyle.

The program provides students with opportunities to de-
velop meaningful experiences and relationships through 
practical application of theory and knowledge. Oppor-
tunities for developing tangible products, such as press 
kits, portfolios, articles, publications, etc., are provided in 
courses and lessons learned in the classroom. Networking 
for good job placements and/or for internships is impor-
tant. Alumni updates provide students with motivation 
for success.

Make the best use of every opportunity the Department 
of Communication offers.

Andrews  
Communicaion  

Experience

The Academic  
Experience 

The Spiritual  
Experience

The Practical  
Experience

Being a communication major gave me an opportunity to tell my story. Great 
storytellers uncover information no one else is looking for. The Department 
of Communication taught me how to do so with clarity and cohesiveness. The 
professors are committed to ensuring that students leave as critical and creative 
thinkers.	 —Nicky Byilingiro, Communication Major

As a transfer student it didn’t take long to discover that you receive 
more than just a degree when you study at Andrews University. The 
dedication of my department faculty and staff was instrumental in 
making my “career options a career opportunity.”
	 —D’Jenice Watson, Graduate Student

The Communication program at Andrews University gave me 
an excellent platform on which to build my international 
law career. Many schools provide a great education, but the 
diversity of students and faculty set Andrews apart. In sharing a 
classroom with students and professors from around the world, 
you learn more than theory—you get to practice it too!	  

—Matthew Harris, Communication Major



RESOURCESc

An initiative started in 2001, was the development of co-
curricular opportunities for students. The initiatives of 
Melchizidek Ponniah, students and volunteers, and the 
support of ILS (International Learning Systems) and WYGN-
LP (Good News Television-channel 12) has resulted in the 
media ministry of the Department of Communication. The 
intent is to provide good news programming that will 
reach a non-Seventh-day Adventist audience. Programs in 
production are Scriptural Pursuit, Circle of Faith, Focus on 
Michiana, and Old Rugged Cross: Story of a Hymn. You can 
be part of a team that tapes Sabbath School University 
several times per year. This co-curricular opportunity has 
provided experience for many students who now work in 
broadcast media.

The Communication Club is sponsored by the chair but run 
by the students. Student leaders are nominated and plan 
social, spiritual and academic events throughout the year. 
If you would like to be nominated for leadership, or if you 
would like to assist the student leaders, contact the cur-
rent president or the department chairperson.

The honors club of the National Communication As-
sociation is designed to recognize students with high 
academic performance in their junior/senior years and also 
give them an opportunity to take leadership in the depart-
ment. The club also encourages students to participate in 
the National Communication Association and plan events 
for the department. The major event for which this club is 
responsible is the Annual Communication Awards Dinner. 
A one-time membership fee is required and graduation 
cords are ordered during the final semester of study.

The honors club of the Public Relations Society of America, 
is designed to recognize students with high academic per-
formance in the area of public relations.

COMM456 Group Dynamics and Leadership (3cr) may be 
used to fulfill the requirements for fieldwork.

Media Ministry  
Program

Communication Club

Lambda Pi Eta

PRSSA

Service Credit

The relationship between the world of communication 
and interning is very important. This is an important step 
towards a career. It is true that it is “not what you know 
but who you know.” Being proactive about finding a suit-
able internship is important. The faculty will assist you in 
this process, but it must be a position that you have taken 
responsibility to secure for yourself. Internship opportu-
nities are published, but it is in dialogue that we get to 
know your interests and can then make suggestions from 
the network that we are continuously updating.

Working in the field of communication during an intern-
ship has the following benefits:

	 >	 reassurance that this is what you actually want to do  
		  after graduation
	 >	 making contacts with professionals
	 >	 applying the theory you have learned
	 >	 knowledge of the work and its realties
	 >	 gaining experience

Internship and  
Practicums

My professors always encouraged me to do my best, to be an individual. I knew they always 
believed in me. The Department has made a significant investment in my future and that propels 
me to strive toward my dreams with confidence.	 —Saba Gashugi, Communication Major

RESOURCESc



DEPARTMENT OF COMMUNICATION

NETHERY HALL 

4141 ADMINISTRATION DRIVE

BERRIEN SPRINGS, MI 49104-0050

PHONE:	 269.471.6314

FAX:	 269.471.3125

EMAIL:	 commdept@andrews.edu

WEB:	 www.andrews.edu/CAS/comm

CONTACT   

The Community Service Assistantship Program will give 
you opportunities to serve in local human service agen-
cies. If you want to help effect change and perhaps pursue 
part-time employment, make an appointment with CSAP. 
The department encourages participation in various ser-
vice projects. A course requirement for COMM456 and 
COMM480 is to become involved.

Calling all technology enthusiasts. You can gain experi-
ence in many technology areas. Opportunities include:

	 >	 Video—ILS, PMC Media Ministries and WYGN-LP 
channel 12

	 >	 Radio—WAUS 90.7 FM
	 >	 TV production—Media Ministry Program
	 >	 Photography—Integrated Mktg & Communication

Students are encouraged to work in the editorial team of 
the student newspaper. Students contribute articles they 
have written in their media and writing classes. Here you 
can gain experience in meeting deadlines, writing in a fair 
and objective manner and keeping the campus informed 
about significant matters.

CSAP

Tech-savvy  
Enthusiasts

The Student  
Movement

RESOURCESc

CONTACT c



Curriculum Guides: 
Click to see guide

>	Bachelor of Arts: Communication

>	 Bachelor of Arts: Journalism
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COMM215	 INTRO TO COMM THEORY & RESEARCH	 4CR

COMM480	 SENIOR SEMINAR	 3CR

JOUR230		  BEGINNING MEDIA WRITING			   3CR

JOUR140		  INTRO TO MASS COMMUNICATION	 3CR

JOUR455		  MEDIA LAW & ETHICS	 3CR

JOUR465		  ADV TOPICS IN JOURNALISM	 3CR

COMM454	 TOPICS: MEDIA LITERACY	 3CR

COMM280 OR	 VOICE & DICTION - OR- 		

COMM465	 TOPICS IN COMMUNICATION ARTS 		  3CR

COMM320 OR	 INTERPERSONAL COMMUNICATION -OR- 	

COMM436	 INTERCULTURAL COMMUNICATION		  3CR

COMM405	 PERSUASION	 3CR

COMM456	 GROUP DYNAMICS & LEADERSHIP	 3CR

PHOTO130	 FUNDAMENTALS OF VIDEO	 3CR

DGME175		 DIGITAL IMAGING	 4CR

DGME215 	 INTRO TO DIGITAL SOUND	 2CR

DGME216		 DIGITAL VIDEO EDITING I	 3CR

DGME345		 DIGITAL VIDEO EDITING II	 3CR

TCED485		  TOPICS: VIDEO EDITING III	 3CR

SUMMER 		 INTERNSHIP	 1-3CR

MULT DISP	 ELECTIVES	 2-3CR

CURRICULUM GUIDEc

Major Requirements	 Total Credits        48CR

Communication Core	 Total Credits         10CR

MEDIA TECHNOLOGYc

SUMMER INTERNSHIP: IDSC495: MEDIA PRODUCTION is highly recommended as 
fulfilling the internship requirements.
MULT DISP: Suggested multidisciplinary electives: BSAD210 SMALL BUSINESS, 
ENGL430 UNDERSTANDING MOVIES, ART414 DESIGN FOR VISUAL COMMUNICATIONS, 
JOUR375 PHOTOJOURNALISM

CONNECT
Details on courses for the Communication major as well as general education 
requirements for the degrees are available on our website, www.andrews.
edu/COMM or in the Andrews University Bulletin. Apply online or download 
an application at connect.andrews.edu.

DEPARTMENT OF COMMUNICATION 			    	 ENROLLMENT MANAGEMENT	

PHONE:	269.471.3160										         PHONE:	800.253.2874

WEB:		 ANDREWS.EDU/COMM						      WEB:		 CONNECT.ANDREWS.EDU

EMAIL:	 COMMDEPT@ANDREWS.EDU				    MAIL:	 ENROLL@ANDREWS.EDU

BA: COMMUNICATION 
INTERDISCIPLINARY EMPHASIS IN MEDIA TECHNOLOGY
The following courses are required as part of your Media Technology emphasis:

>

>

Total Credits Needed for Graduation: 132

COMM405	 PERSUASION	 3CR

RELT340 OR	 RELG & ETHICS IN MODERN SOCIETY -OR-

RELT400		  THEOLOGY SEMINAR	 3CR

JOUR455		  MEDIA LAW & ETHICS			   3CR

JOUR465		  ADV TOPICS IN JOURNALISM	 3CR

TCED485		  TOPICS: VIDEO EDITING III	 3CR

MULTI DISP	 ELECTIVE				    2-3CR

Senior Year - 2nd Semester	 Total Credits         18CR



CURRICULUM GUIDEc

DGME215 	 INTRO TO DIGITAL SOUND	 2CR

IDSC321		  SCIENTIFIC INQUIRY I	 3CR

RELT250		  PERSONAL SPIRITUALITY & FAITH	 3CR

ENGL215	  	 ENGLISH COMPOSITION II	 3CR

BHSC100		  PHILOSOPHY OF SERVICE	 2CR

COMM280 OR	 VOICE & DICTION - OR- 		

COMM465	 TOPICS IN COMMUNICATION ARTS 		  3CR

PHOTO130	 FUNDAMENTALS OF VIDEO	 3CR

ENGL115		  ENGLISH COMPOSITION I	 3CR

HIST117 	  	 CIVILIZATIONS & IDEAS I	 2CR

MATH107		 ARITH & ALGEBRA		  3CR

HLED120		  FIT & WELL			   1CR

LANG		  LANGUAGE COURSE (ELEMENTARY)		  4CR

JOUR140		  INTRO TO MASS COMMUNICATION		  3CR

RELT 100 		  GOD & HUMAN LIFE	 3CR

HIST118		  CIVILIZATIONS & IDEAS II	 3CR

MATH145		 REASONING WITH FUNCTIONS	 3CR

LANG 		  LANGUAGE COURSE (ELEMENTARY)	 4CR

COMM215	 INTRO TO COMM THEORY & RESEARCH	 4CR

INFS110 		  INTRO TO COMPUTER TOOLS	 3CR

RELB210		  JESUS IN HIS TIME & OURS	 3CR

PEAC		  PHYSICAL ACTIVITY			     	   1CR

GEN ED	  	 NATURAL SCIENCE COURSE	 3CR

GEN ED		  SOCIAL SCIENCE COURSE		  3CR

DGME345		 DIGITAL VIDEO EDITING II	 3CR

COMM456	 GROUP DYNAMICS & LEADERSHIP	 3CR

COMM320 OR	 INTERPERSONAL COMMUNICATION -OR- 	

COMM436	 INTERCULTURAL COMMUNICATION		  3CR

IDSC211		  CREATIVITY & THE ARTS			   3CR

PEAC		  PHYSICAL ACTIVITY			   1CR

JOUR230		  BEGINNING MEDIA WRITING			   3CR

JOUR455		  MEDIA LAW & ETHICS	 3CR

DGME216		 DIGITAL VIDEO EDITING I	 3CR

IDSC322		  SCIENTIFIC INQUIRY II			   3CR

COMM454	 TOPICS: MEDIA LITERACY	 3CR

COMM480	 SENIOR SEMINAR				    3CR

PEAC	  	 PHYSICAL ACTIVITY	 1CR

Junior Year - 2nd Semester	      		      Total Credits         16CR

Senior Year - 1st Semester	 Total Credits         16CR

Sophomore Year - 2nd Semester		     Total Credits          17CR

DGME175		 DIGITAL IMAGING	 4CR

PHTO115		  INTRO TO PHOTOGRAPHY		  4CR

LANG	  	 LANGUAGE COURSE (INTERMEDIATE)	 4CR

GEN ED		  SOCIAL SCIENCE COURSE			   3CR

Sophomore Year - 1st Semester	 Total Credits         15CR

Freshman Year - 2nd Semester	 Total Credits         16CR

Freshman Year - 1st Semester	 Total Credits         16CR Junior Year - 1st Semester	 Total Credits         16CR

CURRICULUM GUIDEc

SUMMER 	 INTERNSHIP IN MEDIA TECHNOLOGY		 3CR

Suggested course outline: It may not be necessary to take these courses in the order shown. 
An academic advisor will consult with you in this regard.
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COMM215	 INTRO TO COMM THEORY & RESEARCH	 4CR

COMM480	 SENIOR SEMINAR	 3CR

JOUR230		  BEGINNING MEDIA WRITING			   3CR

JOUR140		  INTRO TO MASS COMMUNICATION	 3CR

JOUR455		  MEDIA LAW & ETHICS	 3CR

JOUR465		  ADV TOPICS IN JOURNALISM	 3CR

COMM454	 TOPICS: MEDIA LITERACY	 3CR

COMM280 OR	 VOICE & DICTION - OR- 		

COMM465	 TOPICS IN COMMUNICATION ARTS 		  3CR

COMM320 OR	 INTERPERSONAL COMMUNICATION -OR- 	

COMM436	 INTERCULTURAL COMMUNICATION		  3CR

COMM405	 PERSUASION	 3CR

COMM456	 GROUP DYNAMICS & LEADERSHIP	 3CR

PHOTO130	 FUNDAMENTALS OF VIDEO	 3CR

DGME175		 DIGITAL IMAGING	 4CR

DGME215 	 INTRO TO DIGITAL SOUND	 2CR

DGME216		 DIGITAL VIDEO EDITING I	 3CR

DGME345		 DIGITAL VIDEO EDITING II	 3CR

TCED485		  TOPICS: VIDEO EDITING III	 3CR

SUMMER 		 INTERNSHIP	 1-3CR

MULT DISP	 ELECTIVES	 2-3CR

CURRICULUM GUIDEc

Major Requirements	 Total Credits        48CR

Communication Core	 Total Credits         10CR

MEDIA TECHNOLOGYc

SUMMER INTERNSHIP: IDSC495: MEDIA PRODUCTION is highly recommended as 
fulfilling the internship requirements.
MULT DISP: Suggested multidisciplinary electives: BSAD210 SMALL BUSINESS, 
ENGL430 UNDERSTANDING MOVIES, ART414 DESIGN FOR VISUAL COMMUNICATIONS, 
JOUR375 PHOTOJOURNALISM

CONNECT
Details on courses for the Communication major as well as general education 
requirements for the degrees are available on our website, www.andrews.
edu/COMM or in the Andrews University Bulletin. Apply online or download 
an application at connect.andrews.edu.

DEPARTMENT OF COMMUNICATION 			    	 ENROLLMENT MANAGEMENT	

PHONE:	269.471.3160										         PHONE:	800.253.2874

WEB:		 ANDREWS.EDU/COMM						      WEB:		 CONNECT.ANDREWS.EDU

EMAIL:	 COMMDEPT@ANDREWS.EDU				    MAIL:	 ENROLL@ANDREWS.EDU

BA: COMMUNICATION 
INTERDISCIPLINARY EMPHASIS IN MEDIA TECHNOLOGY
The following courses are required as part of your Media Technology emphasis:

>

>

Total Credits Needed for Graduation: 132

COMM405	 PERSUASION	 3CR

RELT340 OR	 RELG & ETHICS IN MODERN SOCIETY -OR-

RELT400		  THEOLOGY SEMINAR	 3CR

JOUR455		  MEDIA LAW & ETHICS			   3CR

JOUR465		  ADV TOPICS IN JOURNALISM	 3CR

TCED485		  TOPICS: VIDEO EDITING III	 3CR

MULTI DISP	 ELECTIVE				    2-3CR

Senior Year - 2nd Semester	 Total Credits         18CR



JOURNALISMc

BA: JOURNALISM 

The BA in Journalism seeks to equip students for effective communication to the 

world. The following courses are required as part of your Journalism major:

COMM320 OR	 INTERPERSONAL COMMUNICATION -OR-	

COMM436	 INTERCULTURAL COMMUNICATION		  3CR

JOUR330		  ADVANCED MEDIA WRITING		  3CR

JOUR375		  PHOTOJOURNALISM			  3CR

JOUR389		  INTERNSHIP IN JOURNALISM		  1-3CR

JOUR445		  PUBLICATION PRODUCTION			   4CR

JOUR455		  MEDIA LAW & ETHICS			   3CR

JOUR465		  ADVANCED TOPICS IN JOURNALISM		  3CR

JOUR		  ELECTIVES	 6CR

Major Requirements	 Total Credits         27CR

> A minor or second major is required for this major.
> Students may apply two of the following courses to the major: 
  ART414; DGME180; ENGL438, 467. Cognate: PHTO115 or equivalent.
> Electives are chosen in consultation with the advisor.

CONNECT
Details on courses for the Journalism major as well as general education re-
quirements for the degrees are available on our website, www.andrews.edu/
COMM or in the Andrews University Bulletin. Apply online or download an 
application at. www.connect.andrews.edu.

DEPARTMENT OF COMMUNICATION    			   E N R O L L M E N T  M A N A G E M E N T 	

PHONE:	 269.471.3160								        PHONE:	 800.253.2874

WEB:		  ANDREWS.EDU/COMM					     WEB:		  CONNECT.ANDREWS.EDU

EMAIL:	 COMMDEPT@ANDREWS.EDU			   EMAIL:	 ENROLL@ANDREWS.EDU

COMM215	 INTRO TO COMM THEORY & RESEARCH	 4CR

COMM480	 SENIOR SEMINAR	 3CR

JOUR230		  BEGINNING MEDIA WRITING			   3CR

Communication Core	 Total Credits         10CR
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CURRICULUM GUIDEc

COMM230	 COMMUNICATION PRACTICES	 3CR

ENGL115		  ENGLISH COMPOSITION I	 3CR

HIST117 	  	 CIVILIZATIONS & IDEAS I	 2CR

MATH107	ARITH & ALGEBRA			   3CR

HLED120		  FIT & WELL			   1CR

LANG		  LANGUAGE COURSE (ELEMENTARY)		  4CR

Freshman Year - 1st Semester	 Total Credits         16CR

CURRICULUM GUIDEc

RELT 100 	GOD & HUMAN LIFE	 3CR

HIST118		  CIVILIZATIONS & IDEAS II	 3CR

MATH145 	 REASONING WITH FUNCTIONS	 3CR

PHTO115		  INTRO TO PHOTOGRAPHY		  4CR

LANG 		  LANGUAGE COURSE (ELEMENTARY)	 4CR

Freshman Year - 2nd Semester	 Total Credits         17CR

JOUR230	  	 BEGINNING MEDIA WRITING	 3CR

RELB210		  JESUS IN HIS TIME & OURS	 3CR

IDSC211		  CREATIVITY & THE ARTS			   3CR

LANG	  	 LANGUAGE COURSE (INTERMEDIATE)	 4CR

GEN ED		  SOCIAL SCIENCE COURSE			     3CR

Sophomore Year - 1st Semester	 Total Credits         16CR

IDSC321		  SCIENTIFIC INQUIRY I	 3CR

RELT250		  PERSONAL SPIRITUALITY & FAITH	 3CR

ENGL215	  	 ENGLISH COMPOSITION II	 3CR

COMM320 OR	 INTERPERSONAL COMMUNICATION -OR-

COMM436	 INTERCULTURAL COMMUNICATION	 3CR

MINOR 		  ELECTIVES				   6CR

Junior Year - 1st Semester	 Total Credits         18CR

SUMMER	 INTERNSHIP IN JOURNALISM	 1-3CR

Total Credits Needed for Graduation: 131
Suggested course outline: It may not be necessary to take these courses in the order shown. 
An academic advisor will consult with you in this regard.

COMM480	 SENIOR SEMINAR	 3CR

JOUR330		  ADVANCED MEDIA WRITING		  3CR

JOUR375		  PHOTOJOURNALISM			  3CR

IDSC322		  SCIENTIFIC INQUIRY II			   3CR

IDSC211		  CREATIVITY & THE ARTS			   3CR

PEAC	  	 PHYSICAL ACTIVITY	 1CR

Junior Year - 2nd Semester	      		      Total Credits         16CR

COMM215	 INTRO TO COMM THEORY & RESEARCH	 4CR

INFS110 		  INTRO TO COMPUTER TOOLS	 3CR

BHSC100		  PHILOSOPHY OF SERVICE			   2CR

PEAC		  PHYSICAL ACTIVITY			     1CR

GEN ED	  	 NATURAL SCIENCE COURSE	 3CR

GEN ED		  SOCIAL SCIENCE COURSE		  3CR

Sophomore Year - 2nd Semester		     Total Credits          16CR

RELT340 OR	 RELG & ETHICS IN MODERN SOCIETY -OR-

RELT400		  THEOLOGY SEMINAR	 3CR

JOUR445		  PUBLICATION PRODUCTION			   4CR

JOUR465		  ADVANCED TOPICS IN JOURNALISM		  3CR

JOUR		  ELECTIVE				    3CR

MINOR		  ELECTIVE				    3CR

Senior Year - 1st Semester	 Total Credits         16CR

PEAC		  PHYSICAL ACTIVITY		  1CR

JOUR455		  MEDIA LAW & ETHICS			   3CR

JOUR		  ELECTIVE			   3CR

MINOR		  ELECTIVES 				    9CR

Senior Year - 2nd Semester	 Total Credits          16CR

B
A

 2
3 
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21

06
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DEPARTMENT OF COMMUNICATION

NETHERY HALL 

ANDREWS UNIVERSITY

BERRIEN SPRINGS, MI 49104-0050

PHONE: 269.471.6314

FAX: 269.471.3125

EMAIL: commdept@andrews.edu

WEB: www.andrews.edu/comm

FACULTY

CONTACT   

DELYSE E. STEYN

Chair,  Professor of Communication  

BA, DTE, MEd, DEd, University of 

South Africa

JANICE Y. WATSON

Assoc. Professor of Communication

BA, MA, Andrews University

PhD, University of Minnesota

LUANNE J. BAUER

Professor of Communication

BA, Andrews University

MATESL, St. Michaels College

MA, PhD, Northwestern University 

SHELLY-JEAN BRADFIELD

Assist. Professor of Communication

BA, Andrews Univ./Helderberg College

BA, MA, Rand Afrikaans University, 

South Africa

BEVERLY J. MATIKO

Assoc. Professor of Comm. and English

BA, MA Andrews University

PhD, University of Alberta

J. MICHAEL PARNELL

Instructor in Public Relations

BA, College of Charleston, SC

MA, Andrews University

c

c




